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Your first step is to set up an Analytics account, unless you already have one. Skip to creating a property unless you want to create a separate account for this website and/or app. For example, you might want to create another account if this website and/or app belong(s) to a separate business. Go to . If this is your first time using Google Analytics,
click Start Measuring. If you already have an account set up, go to step 2. In Admin, click Create, then select Account. Note: The previous link opens to the last Analytics property you accessed. You can change the property using the property selector. You must be a Viewer or above at the account level to create an Analytics account. Provide an
account name. Configure the data-sharing settings to control which data you share with Google. Click Next to add the first property to the account. Use Google Analytics to understand the full customer journey, from first visit to purchase. You need the Editor role to add properties to a Google Analytics account. If you created this account, you
automatically have the Editor role. You can add up to 2,000 properties (any combination of Universal Analytics and Google Analytics 4 properties) to an Analytics account. To raise this limit, contact your support representative. To create a property: Are you continuing from "Create an Analytics account”, above? If so, skip to step 2. Otherwise, in
Admin, click Create, then select Property. Enter a name for the property (e.g. "My Business, Inc website") and select the reporting time zone and currency. If a visitor comes to your website on a Tuesday in their time zone, but it's Monday in your time zone, the visit is recorded as having occurred on Monday. If you choose a time zone that honors
Daylight Savings Time, Analytics automatically adjusts for time changes. Use Greenwich Mean Time if you don't want to adjust for Daylight Savings Time. Changing the time zone only affects data going forward. If you change the time zone for an existing property, you may see a flat spot or a spike in your data, caused by the time shift forwards or
backwards, respectively. Report data may refer to the old time zone for a short period after you update your settings, until Analytics servers have processed the change. We recommend that you change the time zone for a property no more than once per day so Analytics can process the change. Click Next. Select your industry category and business
size. Click Next. Select how you intend to use Google Analytics. Google Analytics tailors the set of default reports based on the information you provide about how you intend to use Analytics. For example, if you choose "Generate more leads," you will see a collection of reports to help you measure lead generation. Learn more about the business
objectives reports collection. Click Create and (if you are setting up a new account) accept the Analytics Terms of Service and the Data Processing Amendment. Continue to Add a data stream to start collecting data. Add a data stream Are you continuing from "Create a property", above? If so, skip to step 2. Otherwise, In Admin, under Data collection
and modification, click Data Streams. Note: The previous link opens to the last Analytics property you accessed. You can change the property using the property selector. You must be an Editor or above at the property level to add a data stream. Click Add stream. Click iOS app, Android app, or Web. iOS app or Android app When you add an app data
stream, Analytics creates a corresponding Firebase project and app data stream, and automatically links the Firebase project to your property if your project and property are not already linked. You can link to an existing Firebase project, however you have to do this from Firebase (and for a GA4 property that is not yet linked with Firebase.) Learn
how. Enter the iOS bundle ID or Android package name, the app name, and for iOS, the App Store ID, then click Register app. Click Next and follow the instructions to download the config file for your app. Click Next and follow the instructions to add the Google Analytics for Firebase SDK to your app. Click Next. Run your app to verify installation of
the SDK and that the app is communicating with Google servers. Click Finish. (Alternatively, click Skip this step if you want to complete app setup at a later time.) Web Watch a step-by-step video to see how to set up Google Analytics on your website using Google Tag Manager. Set up data collection To begin seeing data in your new Google Analytics
4 property, you'll need to do one of the following: Add the tag to a website builder or CMS-hosted website (e.g., HubSpot, Shopify, etc.) Many CMSs have native integrations with Google Analytics 4. If you're using one of the CMSs listed below, follow the instructions to find your Google tag ID and paste it into the Google Analytics field that your CMS
provides. To find your Google tag ("G-") ID: In Admin, under Data collection and modification, click Data streams. Note: The previous link opens to the last Analytics property you accessed. You can change the property using the property selector.You must be an Editor or above at the property level to create. Click the data stream for which you need
the ID. Under Stream Details, copy the Measurement ID (starts with "G-" or "AW-") Enter your Google tag ID into the field that your CMS provides: All other website builders If you are using a CMS or website builder that doesn't provide a field to enter your Google tag ID, you'll need to paste your Google tag into your website using your CMS's custom
HTML feature. In Admin, under Data collection and modification, click Data streams. Note: The previous link opens to the last Analytics property you accessed. You can change the property using the property selector.You must be an Editor or above at the property level to create. Click Web. Click the data stream for your website. Under Google tag,
click View tag instructions. On the Installation instructions page, select Install manually: On the screen, you’ll see the JavaScript snippet for your account's Google tag. Your Google tag is the entire section of code that appears, beginning with: and ending with Paste your Google tag to your website using your CMS's custom HTML feature. Follow your
CMS's instructions on how to do this below: Cart.com: Contact Cart.com support for instructions. PrestaShop: Contact PrestaShop support for instructions. Salesforce (Demandware): Contact Salesforce support for instructions. VITEX: Contact VTEX support for instructions. Weebly instructions Data collection may take up to 30 minutes to begin. You
can then use the Realtime report to verify that you're receiving data. Add the Google tag directly to your web pages You need access to the HTML for your web pages. Ask your web developer to perform these steps if you're unable to complete the steps yourself. In Admin, under Data collection and modification, click Data streams. Note: The previous
link opens to the last Analytics property you accessed. You can change the property using the property selector.You must be an Editor or above at the property level to create. Click Web. Click the data stream for your website. Under Google tag, click View tag instructions. On the Installation instructions page, select Install manually: On the screen,
you’ll see the JavaScript snippet for your account's Google tag. Your Google tag is the entire section of code that appears, beginning with: and ending with Paste your Google tag immediately after the on each page of your website. Data collection may take up to 30 minutes to begin. You can then use the Realtime report to verify that you're receiving
data. Don't see a Data Streams option in the Property column? You are in a Universal Analytics property instead of the GA4 property that you just created. Use the property selector or Admin to navigate to your new GA4 property. Add your tag using Google Tag Manager To set up data collection for an app, read these instructions. Next steps After you
have set up data collection, complete additional configurations to get more useful data out of Analytics. Review the checklist to learn which configurations are right for you to collect more data, filter unwanted data, and power advertising. O Google Analytics é uma plataforma que coleta dados nos seus apps e sites para criar relatérios sobre sua
empresa. Medir um site Primeiro, crie uma conta do Google Analytics. Em seguida, adicione um cddigo de medicdo JavaScript a cada pagina do site. Sempre que um usuario fizer uma visita, o cédigo de acompanhamento vai coletar informacdes pseudonimas sobre a interagdo da pessoa com a pagina. O cddigo de medicdo mostra a Google Store
quantos usudrios acessaram uma pdagina que vende utensilios para bebidas em comparacdo com uma que comercializa utensilios domésticos. Ou entédo, ele indica quantas pessoas compraram um item (como um mascote do Android), rastreando se elas acessaram a pagina de confirmacao da compra. O cédigo de medicao também coleta informacgdes do
navegador, como idioma, tipo (Chrome ou Safari), dispositivo e sistema operacional. Ele pode, inclusive, mostrar o que levou os usuarios ao site, como um mecanismo de pesquisa, um anuncio ou uma campanha de e-mail marketing. Processamento e geragao de relatérios Os dados que o cédigo de medigdo coleta sdo reunidos e enviados ao Google
Analytics para processamento nos relatérios. Depois, sao agregados e organizados com base em critérios especificos (por exemplo, o navegador e se o dispositivo € um smartphone ou computador). Também é possivel personalizar o processamento desses dados. Por exemplo, vocé pode implementar um filtro para que os dados néo incluam trafego
interno da empresa ou do desenvolvedor. Depois que o Google Analytics processa tudo, as informacdes sao armazenadas em um banco de dados que nao pode ser alterado. Por isso, durante a configuracgdo, evite excluir dados que podem ser importantes. Depois que as informacgoes sdao processadas e armazenadas no banco de dados, elas aparecem no
Google Analytics como relatérios. GA4 is a new kind of property designed for the future of measurement: Collects both website and app data to better understand the customer journey Uses event-based data instead of session-based Includes privacy controls such as cookieless measurement, and behavioral and key event modeling Predictive
capabilities offer guidance without complex models Direct integrations to media platforms help drive actions on your website or app Starting July 1, 2023, standard Universal Analytics properties stopped processing data. You'll be able to see your Universal Analytics reports for a period of time after July 1, 2023. However, new data will only flow into
Google Analytics 4 properties. Learn more 360 Universal Analytics properties will receive a one-time processing extension ending on July 1, 2024. How to get started with Google Analytics 4 There are 2 ways to get started if you are an editor or administrator: Option 1: Set up Analytics data collection for the first time Do this if you're new to Analytics
and ready to collect data for your website and/or app. Option 2: Add Google Analytics 4 to a website builder platform or CMS (content management system) Do this if you use a CMS-hosted (Content Management System) website, e.g. a website created using Wix, WordPress, Drupal, Squarespace, GoDaddy, WooCommerce, Shopify, Magento,
Awesome Motive, HubSpot, etc. Related resources Google Analytics is a platform that collects data from your websites and apps to create reports that provide insights into your business. Measuring a website To measure a website, you first have to create a Google Analytics account. Then you need to add a small piece of JavaScript measurement code
to each page on your site. Every time a user visits a webpage, the tracking code will collect pseudonymous information about how that user interacted with the page. For the Google Store, the measurement code could show how many users visited a page that sells drinkware versus a page that sells houseware. Or it could tell us how many users
bought an item like an Android doll by tracking whether they made it to the purchase-confirmation page. The measurement code will also collect information from the browser like the language setting, the type of browser (such as Chrome or Safari), and the device and operating system on which the browser is running. It can even collect the “traffic
source,” which is what brought users to the site in the first place. This might be a search engine, an advertisement they clicked on, or an email marketing campaign. Processing and reporting When the measurement code collects data, it packages that information up and sends it to Google Analytics to be processed into reports. When Analytics
processes data, it aggregates and organizes the data based on particular criteria like whether a user’s device is mobile or desktop, or which browser they’re using. But there are also configuration settings that allow you to customize how that data is processed. For example, you might want to apply a filter to make sure your data doesn’t include any
internal company traffic or developer traffic. Once Analytics processes the data, it’s stored in a database where it can’t be changed. So remember, when you set up your configuration, don’t exclude any data you think you might want to analyze later. Once the data has been processed and stored in the database, it will appear in Google Analytics as
reports. Google Analytics adalah platform yang mengumpulkan data dari situs dan aplikasi Anda untuk membuat laporan yang memberikan insight tentang bisnis Anda. Mengukur situs Untuk melacak situs, pertama Anda harus membuat akun Google Analytics. Kemudian, Anda perlu menambahkan kode pengukuran JavaScript ke setiap halaman situs.
Setiap kali pengguna mengunjungi halaman, kode pengukuran akan mengumpulkan informasi pseudonim tentang cara pengguna berinteraksi dengan halaman tersebut. Untuk Google Store, kode pengukuran dapat menampilkan jumlah pengguna yang mengunjungi halaman yang menjual produk tempat minuman versus halaman yang menjual
perabot rumah tangga. Atau, kode pengukuran juga dapat menampilkan jumlah pengguna yang membeli item seperti boneka Android dengan melacak apakah mereka mencapai halaman konfirmasi pembelian atau tidak. Kode pengukuran juga akan mengumpulkan informasi dari browser seperti setelan bahasa, jenis browser (seperti Chrome atau
Safari), serta perangkat dan sistem operasi tempat browser berjalan. Bahkan kode ini dapat mengumpulkan "sumber traffic”, yaitu hal yang pertama kali mengarahkan pengguna ke situs ini. Hal ini dapat berupa mesin telusur, iklan yang diklik, atau kampanye pemasaran email. Pemrosesan dan pelaporan Saat kode pengukuran mengumpulkan data,
kode ini akan mengelompokkan informasi tersebut dan mengirimkannya ke Google Analytics untuk diproses menjadi laporan. Saat Analytics memproses data, data tersebut akan dikumpulkan dan disusun berdasarkan kriteria tertentu seperti apakah pengguna menggunakan perangkat seluler atau desktop, atau browser mana yang ia gunakan. Namun
ada juga setelan konfigurasi yang memungkinkan Anda menyesuaikan cara data tersebut diproses. Misalnya, Anda sebaiknya menerapkan filter untuk memastikan data tersebut tidak menyertakan traffic internal perusahaan atau traffic developer. Setelah diproses Analytics, data akan disimpan di database yang tidak memungkinkan perubahan pada
data tersebut. Jadi ingat, saat Anda menyiapkan konfigurasi, jangan mengecualikan data yang mungkin ingin Anda analisis nanti. Setelah diproses dan disimpan di database, data tersebut akan muncul di Google Analytics dalam bentuk laporan. Bu¢c dau tién la thiét 1ap mot tai khoan Analytics, trir khi ban da cé tai khoan. Ban c6 thé bd qua budc nay
dé dén budc tao mot tai san, trir phi ban muén tao mot tai khoan riéng cho trang web va/hoac tmg dung nay. Vi du: ban c6 thé tao mot tai khodn khac néu trang web va/hoac tmg dung nay thudc vé mot doanh nghiép riéng biét. Truy cap vao . Néu day la 1an dau tién ban st dung Google Analytics, hdy nhap vao Bat dau do lwong. Néu ban da thiét lap tai
khoan, hay chuyén sang buéc 2. Trong trang Quan tri, hdy nhap vao Tao, rdi chon Tai khodn. Dat tén cho tai khoan. Hay dinh cdu hinh ché d6 cai dat cach chia sé dit liéu dé ki€ém soat dit 1iéu ma ban chia sé v4i Google. Nhap vao Tiép theo dé thém tai sdn dau tién vao tai khodn. S dung Google Analytics d€ hi€u toan bd hanh trinh ctia khach hang, tir
luot truy cp dau tién dén khi mua hang. Ban can cé vai tro Nguoi chinh sra dé thém tai san vao tai khodn Google Analytics. Néu la nguoi tao tai khoan nay, ban sé tw dong cd vai tro Nguoi chinh stta. Ban cé thé thém t6i da 2.000 tai san (theo bat ky cach két hop nao giira tai sdn Universal Analytics va tai sdn Google Analytics 4) vao mot tai khoan
Analytics. D€ tang han muc nay, hay lién hé véi nguoi dai dién bo phan hé trg. D€ tao mot tai san, hay lam nhw sau: C6 phai ban dang ti€p tuc tir budc "Tao tai khodn Analytics" & trén khong? Néu dung, hay chuyén sang budc 2. Néu khong, trén trang Quan tri, hdy nhap vao Tao rdi chon Tai san. Nhap tén cho tai san d6 (vi du: "Trang web Doanh nghiép
cua tdi, Inc"), réi chon mui gi® bdo céo va don vi tién té. Néu khéach truy cap vao trang web clia ban vao thir Ba theo mii gi¢ clia ho, nhung hém d6 1a thir Hai theo mui gio cta ban, thi luot truy cap dé duogc ghi lai 1a d& xay ra vao thi Hai. Néu ban chon mui gio c6 Gid mua hé, Analytics sé tw dong diéu chinh theo céc thay d6i vé thoi gian. Hay st dung
Gio chuén theo kinh tuyén Greenwich (GMT) néu ban khong muén diéu chinh theo Gitr mlia hé. Viéc thay d6i mui gio sé chi &nh hudng dén dir liéu sau nay. Néu thay d6i mui gior cho mot tai san hién cé, ban cé thé thay dir liéu clia minh khéng thay ddi hoac tang doét ngdt do sw dich chuyén thoi gian téi hoac lui twong tmg. Dit liéu béo céo cé thé dua trén
mui gi¢ cii trong khoang thoi gian ngan sau khi ban cap nhat cac ché do cai dat, cho dén khi may chu ctia Analytics da xtr ly thay d6i. Ban khong nén thay déi mui gio cho mot tai sdn qué 1 1an/ngay dé Analytics c6 thé xtr ly thay ddi. Nhap vao Tié€p theo. Chon loai nganh nghé va quy mé doanh nghiép. Nhap vao Tiép theo. Chon céch ban duy dinh st
dung Google Analytics. Google Analytics diéu chinh nhém béo cdo méc dinh dua trén muc dich st dung Analytics ma ban cung cdp. Vi du: Néu chon "Tao thém khéach hang tiém nang", thi ban sé thdy mot tap hop bédo céo giup ban do luong kha nang tao khach hang tiém nang. Tim hiéu thém vé tap hop bdo cédo muc tiéu kinh doanh. Nhép vao Tao, roi
chdp nhan DPiéu khoan dich vu ctia Analytics va Ban stta d6i vé cach xt 1y dit liéu (néu ban dang thiét 1ap tai khodn méi). Ti€p tuc Thém ludéng dit liéu dé bat dau thu thap dit liéu. Thém luéng dit liéu Ban c6 dang tié€p tuc tir budéc "Tao tai sdn" & trén khéng? Néu dung, hdy chuyén sang buéc 2. Néu khéng thi: Nhap vao Ung dung i0S, Ung dung Android
hodc Web. Ung dung iOS hodc Ung dung Android Khi ban thém moét luéng dit liéu nmg dung, Analytics sé tao mét luéng dir liéu tng dung va du &n Firebase twong tUng, roi tir dong lién két du &n Firebase dé véi tai san clia ban (néu chua lién két). Ban cé thé lién két véi mot duw &n Firebase hién cé. Tuy nhién, ban phai lam diéu nay tir Firebase (va cho tai
san Google Analytics 4 chua duoc lién két véi Firebase). Tim hiéu céch thuc hién. Nhap ma nhan dang géi iOS hoac tén géi Android, tén img dung va Ma nhan dang App Store (d6i v6i i0S), sau dé nhdp vao Pang ky img dung. Nhap vao Tiép theo, roi lam theo huwéng dan dé tai tép cau hinh xuéng cho tng dung. Nhap vao Tiép theo, réi lam theo huéng
dan dé thém Google Analytics for Firebase SDK vao tng dung. Nhap vao Tiép theo. Chay mg dung cta ban dé xac minh da cai dat xong SDK va mg dung dang két néi véi may chll ctia Google. Nhap vao Hoan tat. (Ban ciing cé thé nhap vao Bo qua budc nay néu chwa mudn hoan tat viéc thiét 1ap tng dung.) Web Nhap URL clia trang web chinh ctia ban
(vi du: "example.com") va tén Ludng (vi du: "Example, Inc. (luéng dir liéu web)"). Ban c6 thé bat hoac tat tinh nang do ludong nang cao. Tinh ndng do luwdng nang cao tw ddng thu thap luot xem trang va cac sy kién khéc. Sau khi tao luéng dir liéu, ban c6 thé quay lai bat cir lic nao dé tat tung su kién do lwong ndng cao ma ban khéng muén thu thap. Vi
vay, ban nén bat tinh nang do lwong nang cao ngay bay gi¢. Nhap vao Tao luéng. Thiét 1ap tinh nang thu théap dir liéu P& bat dau xem dit liéu trong tai san Google Analytics 4 méi, ban can lam moét trong nhiitng viéc sau: Thém thé vao moét trinh tao trang web hoéc trang web duwoc luu trit trén moét Hé théng quan 1y néi dung (CMS) (vi du: HubSpot,
Shopify, v.v.) Nhiéu hé théng quan 1y ndi dung cé céc cong cu tich hop gdc v6i Google Analytics 4. Néu ban dang st dung mot trong cdc CMS duoc liét ké & bén dwéi, hay lam theo huéng dan dé tim méa thé Google va dan ma dé vao trudng Google Analytics ma CMS cua ban cung cdp. Cach tim mé& thé Google ("G-"): Trong trang Quan tri, hdy nhdp vao
Luoéng dir liéu trong muc Thu thap va stra d6i dit liéu. Nhap vao ludéng dit liéu ma ban can tim ma. Trong phan Théng tin chi tiét vé luéng, hay sao chép Ma do luong (bat dau bang "G-" hoac "AW-") Nhap ma thé Google vao truong ma CMS cung cap: T4t ca céc trinh tao trang web khac Néu dang st dung mdét CMS hoéc trinh tao trang web khéng cung
cdp mot truong dé nhap ma thé Google, ban can phai dan thé Google vao trang web ctia minh béng tinh nang HTML tuy chinh ciia CMS ma ban dang dling. Trong trang Quan tri, hdy nhap vao Luéng dit liéu trong muc Thu thap va stta d&i dir liéu. Nhap vao Web. Nhap vao luéng dit liéu cho trang web ctia ban. Trong muc thé Google, hdy nhdp vao Xem
huwéng dan vé thé. Trén trang Huéng dan cai dat, hay chon Cai dat thi cong: Trén man hinh, ban sé thay doan méa JavaScript danh cho thé Google cua tai khoan. Thé Google cta ban la toan bd phan ma xuat hién, bat dau bang: va két thic bang Dan thé Google vao trang web bang tinh nang HTML tuy chinh ciia CMS ma ban dang dung. Hay lam theo
huéng dan & bén dudi cia CMS dé biét céach lam viéc nay: Cart.com: Hay lién hé véi bd phan ho tro clia Cart.com dé duoc huwéng dan. PrestaShop: Hay lién hé véi bd phéan hé tro clia PrestaShop dé dugc huéng dan. Salesforce (Demandware): Hay lién hé véi bd phan hé tro clia Salesforce dé duoc huéng dan. VTEX: Hay lién hé v6i bd phéan hé tro clia
VTEX dé duoc huéng dan. Huéng dan cia Weebly Qua trinh thu thap dit liéu cé thé mat t6i da 30 phat dé bat dau. Sau dd, ban cé thé dung Bdo céo theo thoi gian thuc d€ xadc minh rang ban dang nhan duoc dit liéu. Thém truc tié€p thé Google vao céc trang web Ban can c6 quyén truy cap vao HTML cla céc trang web. Hay yéu ciu nha phét trién web
cuia ban thyc hién céc budc nay néu ban khéng thé tw hoan thanh céc budc. Trong trang Quan tri, hdy nhap vao Ludng dir liéu trong muc Thu thap va stra d6i dir liéu. Nhap vao Web. Nhap vao ludng dir liéu cho trang web clia ban. Trong muc thé Google, hay nhap vao Xem huéng din vé thé. Trén trang Huéng dan cai dat, hay chon Cai dat thu cong:
Trén man hinh, ban sé thdy doan ma JavaScript danh cho thé Google cta tai khoan. Thé Google clia ban la toan bé phan méa xuéat hién, bat dau bang: va két thic bang Dén thé Google ngay sau thé trén méi trang clia trang web. Qué trinh thu thap dir liéu cé thé mat téi da 30 phut dé bat dau. Sau dd, ban cé thé dung Bao cao theo thoi gian thuc dé xéac
minh rang ban dang nhan duoc dit liéu. Ban khéng thay lua chon Ludng dir liéu trong c6t Tai sdn? Ban dang st dung tai sdn Universal Analytics thay vi tai sdn Analytics 4 ma ban vira tao. Hay st dung bd chon tai san hoac trang Quan tri dé chuyén dén tai san GA4 méi. Thém thé bang céch st dung Trinh quan 1y thé clia Google D& thiét 1ap tinh nang
thu thap dir liéu cho mét tmg dung, hay doc cdc huéng dan nay. Cac budc ti€p theo Sau khi ban thiét 1ap tinh nang thu thap dir liéu, hdy hoan tat cdc cdu hinh bs sung dé thu duoc dit liéu hitu ich hon tir Analytics. Xem lai danh séch kiém tra dé€ tim hi€u c4u hinh nao phlt hop dé ban thu thap thém dir liéu, loc dir liéu khéng mong muén va hé trg hoat
dong quang cdo. Ching tbi cé thé cai thién trang nay bang cich nao? Tim kiémXda ndéi dung tim kiémPdéng tim kiémCéac mg dung ctia GoogleTrinh don chinhTim kiém trong Trung tam tro gitip Comment pouvons-nous l'améliorer ?



